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Logotype Vertical Version
Preferred Version

Distance between e’ and 'euro’ should
e the thickness of U

EURO OIL LOGO

Logotype Horizontal Version

Q-QUI'O—
u = [l

Distance between 'e" and 'euro’
should be the thickness of ‘U’
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Logotype Vertical Version
Preferred Version

euro

Euro logotype should be same
as the size of the icon

EURO OIL LOGO

Logotype Horizontal Version

________________________________

Euro logotype should be one
and half the width of the width
of the icon ‘e’
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Logo Vertical Version Logo Haorizontal Version
Preferred Versicn

2

euro

LOGO PROTECTED AREA



Vertical Version

W:13.21mm

o

,‘e H: 14mm

Beuro.

LOGO MINIMUM SIZE

Horizental Version

W 32mm
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Vertical Version Horizontal Version

2

D euro

EURO CORPORATE LOGO IN REVERSE

BRAND MAN



Single Color
Vertical Version

22 e 2

euro euro euro

COLOR SPECIFICATION

RAND MA/



Horizontal Version

D curo @ euro D ecuro

COLOR SPECIFICATION

RAND MA/



EURO OIL

L OGO WITH TAGLINE




Logotype Vertical Version Logotype Horizontal Version
Preferred Version

9

- D euro
CuUro Fuel for Life

Fuel for Life

EURO OIL LOGO WITH TAGLINE

BRAND MAN!



Logotype Vertical Version
Preferred Version

When tagline is used under
the logo the width should
remain the same as the logo

When tagline is used under the
logo the spacing willl be half of
the Euro typo size

EURO OIL LOGO WITH TAGLINE
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Logotype Horizontal Version

_____ y eUro

h fFuel for Life
When tagline is used under

the logo the width should
remain the same as the logo

EURO OIL LOGO WITH TAGLINE

When tagline is used under the
logo the spacing willl be half of
the Euro typo size
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Logo Vertical Version Logo Horizontal Version
Preferred Version

& 2 |
D . 9 euros
CUro - Fuel for ere

Fuel for Life

LOGO PROTECTED AREA WITH TAGLINE

BRAND MANU



Vertical Versicn Horizontal Version

W13 8mm

| W: 32mm |

Q H: 18 9mm :'e eUro s
euro b= | Fuel for Life,
 FuelforLife ' ?

LOGO MINIMUM SIZE WITH TAG LINE
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Vertical Version Horizontal Version

D

-

D euro

Fuel for Life

euro

Fuel for Life

EURO CORPORATE LOGO WITH TAGLINE IN REVERSE

BRAND MANUAL EURO OIL



Single Color
Vertical Version

9

D

N 4 N
euro euro
Fuel for Life Fuel for Life

9

-
euro

Fuel for Life

COLOR SPECIFICATION

RAND MA/



Horizontal Version

D euro

Fuel for Life

COLOR SPECIFICATION

Fuel for Life

D euro D euro

Fuel for Life
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X X

X
- .

Do not change the color Do not change the Do not odd shadow or
of the icon logo color stroke to the logo

X X X
2 £ - 2

Do rot tilt the logo Do not distort or squeeze Do not change the Do not change the
the logo composition. size of the icon shope of the 'e’

INCORRECT USE OF VERTICAL LOGO

BRAND MANUAL EURO OIL



Do not change the color Do not chan not add ar
of the icon logo stro

X X X X
@eur o Qeuro eeuro @ euro

logo hange th
g ccr‘nposatlon. size OF the icon shape of the 'e'

[NCORRECT USE OF HORIZONTAL LOGO

BRAND MANUAL E



LOGO COLORS

BLUE (PANTONE® 288 C)

CMYK 10018016132
RGB 0145114

TURQUOISE (PANTONE® 322 C)
CMYK 9719139134
RGB 0|15 119

Euro QOil's logo colors are caming and soothing, and offer a refreshing
breather in our hectic lives.

Qur logo colors give us our unique identity and set us apart from
competing brands. They allow us to be instantly recognizable amidst
the clutter.

The blue indicates camness and dependability, giving the brand an
aura of reliability and trust.

The turquoise represents nature and growth, relating the brand to
safety and the environment

COLOR IDEOLOGY
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EURO OIL

STATIONERY




Business Card

The logo should be in the
top left corner

—= The layout should be

The size of the protected area —— : | 01" from the edge
must be equal to the size b1 i
of the ‘€' from "eura’ euro |

Smeeha Rizvi
Asst, Brand Mf.:1: ely=le

Numbers & addresses on the s———& smesha@euscicom ek
bottom left side of the ER: 2rdl Eer; Fauniie A
Bd=h Momn Boulevard.
layout

The chevron's should end

at the bottom center

Logo should be in reverse
and in the center of the layout

STATIONERY

BRAND MANUAL EURC OIL



Letterhead The logo should be in the
top left corner
i
= The layout should be
0.2" from the edge

The size of the protected areg «——
rmust be equal to the size U,
of the ‘e’ from ‘eurc’

— e .

t, <oz a2 3525350105
Numbers & addresses on the s—— rregeuaizamar

1) @ wwwaurcokcompk

bottom left side of the o Fln Zref Floor, Fountain Avenue Bulding,
|Cly0l..|t A ;::q Mar Boulevpnd, Guibsrg, Lahors - _ _
. L=

* The chevron's should end

STAT'ON ERY at the bottom center

BRAND MANUAL EURO OIL



Letter Envelope

The top flap (1"x3") should be blue

The size of the

protected area must euro
be equal to the size
of the ‘e’ from ‘euro’

Eura Ol (Pvt.) Ltd.
2nd Hoor, o Averue Buikding
Ed-3 Main Boulevard Gulbery, Lahore

Nurmbers & addresses l
on the bottam left
side of the layout

Numbers & addresses
oh the bottorn center

STATIONERY

. o0 42 3525350105 | B infodeiraniicampk @ wwwerociicomnpk

BRAND MANUAL EURO OIL



The logo should be in the
top left corner

The top flop (1"x8") should be blue

Envelope A4
The size of the - e
protected area must )
be equal to the size euro

of the ‘e’ from ‘euro’

The layout should be e—-
02" from the edge

SE-05
Numbers & addresses
on the bottom left

side of the layout

L 52 22952550105 | B infe@eurool camnpk 6 www srociloom pk

'Eﬁilb

2nd Floor, Fountain svanue Sulding,
B4-& Man Baukeara, Gulnerg, Lahare

$ Numbers & addresses

The chevran should end S e

STAT' ON ERY at the bottom center ATt e
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EURO OIL

COMMUNICATION GRID




Vertical l
Logo should always be
Layout oggthe top left corner
of the layout

When tagline is used under the logo
the width should remain the same
as the logo

euro

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

Caption «——

Bodycopy «——

fuel for Life

-—

-Lorem Ipsum

‘Lorern lgsum Lorern kosum Lorem Ipsum Lorem Ipsurs Lorem lpsurn
Lorem kosum Lorem Ipsumbarem ipsum Laram [psum Lorem |peum
Lorern ipsum Loremm [paurn Lorem lpsurn Lacerm |paur Larem insur
L ‘Lorern Ipaus Laree paurn Lasar IpsUm Larem ipsur Larem ipsum
Loram Ipsum Lorem lpsam Larem Ipsurn Larem ipsumborem |psum
Larem lpmir Lorer Ipsum Lorem ipsum Larerm |psum Larem ipsum
Lorem Ipsum Larerm lpsum Lorem Ipsom Lopem paum

orem gsum oreer | BUSIEIEN Tove mipsum

]

PRINT

|
1 Digital footprint on

The chevron should end

the bottom right side  at the bottorn center
of the layout

BRAND MANUAL EURO OIL



When tagline is used under the logo
the width should remain the same
as the logo

Vertical

; : l Logo should always be .
Layout Application ongjche top left corner LGS

of the layout = }
i !

euro
" Fuelforlife e

When tagline is used
under the logo the
spacing willl half of
the Euro typo size

) - - e h
caption —— Fueling Life in Lahore
Heing the lorges! aiflole Goup i e As.u Hozifc regren. we hcue
Pl e =0 cuerLon i unargErrenls Lol Siotie te s
u retatively conies wd dynioi Uusiesd envieimend To agh

- P praoddlly wnd high wrowlls e errd Guoily Ul sy sleiy o
BOdyCOpy [ ghrough the deployment of (omest Echropmy auy ncorporaied mrhn’n
{lanned wpgrataton of SqUIGTent. MaCer, IDJSTICS. 5400k operotons
Imosmg:f‘.’)c.mz |

|
|
|

werewrosieocm | DB R cumaty

J’ Digital footprint on The chevron should end
the bottom right side  at the bottom center
of the layout

PRINT
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Horizontal Layout

Wiken tagline is used under the logo
the width should remain the same
as the logo

J' Logto should always be
on the top left corner
of the layout

euro

""" Fuelforlife—

When tagiine is used
under the logo the
spacing willl be half of
the Euro typo size

Caption ——[ orem Ipsum

Lorem lpsum Lorem lpsum Lorem lpsum Lorem Jpsum Lorem lpewem Lorem fpsum Lorem
BDdyCOpy —— lggumbLerem |psum Loram lpsum Lerem lpsum Lerem lpsum Lerem lpaum Lerem lgsum

Larem lpsum Lorem Ipsumy Lerem lpsum Lorem ipsum Lorem lpsum Lorem Ips
ez com | BEEIEY = wmisy

The chevron should end at
a distance of 40% from the
right corner

Digital footprint on the
bottom right side of the
loyout

PRINT
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HORIZONTAL

LAYOUT SAMPLE
« When tagline is used under the logo
the width should remain the same
l as the logo
Logo should always be
on the top left corner
of the layout

]

______ euro |

""" fi uelforlifee— ~

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

Caoption e—— Fueu'ng Lf:fe in L

o A P g

Boing e bwges roftine ST Resot
anaalale e b cherlvey ez,

Bodycopy e—— s ngn groeth e crone

80N o7 EGUTEnt

v e o B BB sk

The chevron should end at
a distance of 40% from the
right corner

l Digital foatprint on the
bottom left side of the
leyout

PRINT

BRAND MANUAL EURO OIL



When tagline is used under the logo
the width should remain the same

Vertical as the logo
Layout Application l Logo should always be B

on the top left corner

of the layout

l When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

caption —— Feling
Lifein Lahore

W euroaliph.com

Digital footprint on the «——— BBAOB/kucsink
bottom right side of the layout
The chevron should end

FLY E R at the bottom center

BRAND MANUAL EURO OIL



Horizontal
Layout Application 1

When tagline is used under the logo
the width should remain the same
as the logo

J' L should always be
on the top left corner
of the layout

When tagline is used
under the logo the
spacing will be half of
the Eurc typo size

Caption s—-— Fueling Life in Lahore

wiwweelronick oo | BEBE eurooiok

The chevron should end at

Digital footprint on the a distance of 40% from the
bottom left side of the right corner

loyout

HOARDING 1.2

BRAND MANUAL EUROC OIL



Horizontal
Layout Application 2

When tagline is used under the logo
the width should remain the same
as the logo

|

ogto should always be
n

of the layout

he top left corner IR

T euro-

Fuel for Life 1
:ue_forr_fe .

Fueling Life — copton
in Lahore

We ensure quality ot
every step; through
latest technology

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

Sub Caption

o ) The chevron should end at
Digital footprint on the a distance of 40% from the
bottom left side of the right corner

layout

HOARDING 1.2

BRAND MANUAL EURO OIL




Horizontal

Layout Application 1

When tagline is used under the logo
the width should remain the same

] Logto should clways be
on the top left corner
of the layout

[ os the logo

l

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

Caoption e——

- Fueling Life in Lahore

vavweuroodokcon | BE B uoolpl

lThe chevron should end at
a distance of 30% from the
right corner

Digital footprint on the
bottom left side of the
leyout

HOARDING 1.3

BRAND MANUAL EURC OIL



Horizontal

Layout Application 2

l]_t::sgtc: should always be
on the top left corner

of the layout S

|

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

Caption

When tagline is used under the logo
the width should remain the same

os the logo

l Digital footprint on the

bottom left side of the

layout

HOARDING 1:3

lThe chevron should end at
a distance of 30% from the
right corner

Fueling Life
in Lahore

We ensure quaiity at
every step; through
fatest technology

BRAND MANUAL EURO OIL



PRIMARY COLORS

BLUE (PANTONE® 288 C)
CMYK 100180 /6|32
RGB 0145|114

_ GREEN (PANTONE® Process 322 C)
CMYK 9719139134
RGB 015|119
_ MAGENTA (PANTONE® 208 C)
CMYK 0[100180|0
RGE 206 |0 |55

COLOR SPECIFICATION

BRAND MANUAL EURO OIL



GRADIENT

COLOR GRADIENT

BRAND MANUAL EURO OIL



SECONDARY COLORS

ORANGE
CMYK 015010010
251|174 | 23
GREEN
CMYK 751015010
111821155
CMYK 0100|100 | 50
1391314
GRAY
CMYK 01010170
109 |10 113

_ ome

COLOR SPECIFICATION

BRAND MANUAL EURO OIL



PRIMARY FONTS

ALLER (Tagline-Caption)

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijlklmnopgrstuvwxyz

1234567890 |@#5%"G*()-_+=\|/"2/><.."(})[]
The quick brown fox jumps over the lazy dog

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopqrstuvwiyz

1234567890 [@#5% &%()-_+=\|/21><,":{}[]
The quick brown fox jumps over the lazy dog

ltalic

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcedefghijklmnopqrstuvwiyz

1234567890 1@#5%"&"()-_+=\|/*2/><.;":(}[]
The quick brown fox jumps over the lazy dog

Light ftalic
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz

1234567890 I@#S%AG+()-_+=\[/*2/><,{}]
The quick brown fox jumps over the lazy dog

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopgqrstuvwiyz

1234567890 |@#5%ME*()-_+=\|/*2/><,.;"":{}{]
The quick brown fox jumps over the lazy dog

Bold Htalic
ABCDEFGHIIKLMNOPQRSTUVWNYZ
abcedefghijklmnopqrstuvwxyz

1234567890 !@#$%"&*()-_+=\|/*2/><,.;"":{})]]
The quick brown fox jumps over the lazy dog

TYPEFACE

SECONDARY FONTS

NEXA (Body Copy)

Light

ABCDEFGHIJKLMMOPQRSTUVWEXYZ
abcedefghijlmnopgrstuwswixyz

1234567890 I@45%" 5" ()-_+=\|/"7/><,." {10
The quick brown fox jumps over the lozy dog

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwyz
1234567890 |@#5% 8" ()- _+=\I/*2/><...;"{}]
The quick brown fox jumps over the lazy dog

ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijkimnopgrstuvwxyz

1234567830 1@4S% & (-_+=\I/"?/><.:":({]
The quick brown fox jumps over the lazy dog

Bold

ABCDEFGHIKLMNOPQRSTUVWXYZ
dbcedefghijkimnopgrstuvwxyz
1234567890 1@# S% A& ()-_+=\I/?/><./{i0]
The quick brown fox jumps over the lazy dog

Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijkimnopgrstuvwxyz
1234567890 |@#5%"&*()-_+=\I/*2/><..;":(}[]
The quick brown fox jumps over the lazy dog

MAGISTRAL-C

Light

ABCDEFCHUKLMNOPQRSTIMWKYZ
abcedefghijkimnoparstunnyz

1234567890 (@# %% " 6*()-_+=N/*7/><.." ]
The guick brown fox jumps over the lazy dog

Regular
ABCDEFGHUKLMNOPQRSTUWMWKYZ

abcedefghijlmnopgrstuweyz
1234567890 I@# 3% 5*0-—+=\/*7/><." 00
The quidlc brown fox jumps over the lazy dog

Bald
ABCDEFGHUKLMNOPQRSTUVWXYZ

abcedefghijlimnopgrstuvwicyz
1234567890 I@#S% "+ (J-_+=\|/*?/><,.." ()]
The quick brown fox jumps over the lazy dog

BRAND MANUAL EURO OIL



EURO OIL

IMAGERY/PHOTOGRAPHY




Color & Vibrancy

Euro Oil's world is colorful and inviting,
pringing you endless opportunities to
explore the space around you, frorm the
open sky to the distant horizon to the open
road.

IMAGERY/PHOTOGRAPHY

BRAND MANUAL EURO OIL







Focus & Camera Technique

To capture each Euro Oil moment, the
camera should feel voyeuristic and
dynamic, with interesting perspectives and
angles. The camera can be both static and
moving, capturing a variety of still and
moving moments.

IMAGERY/PHOTOGRAPHY

BRAND MANUAL EURC OIL







Our tone of voice is an integral
part of ou nunication and we
have clearly defined it by breaking
it down into the following key
characteristic

MNUAL EURO OIL




Confident:

We are confident in our expertise and that is reflected in
our communication. However care should be taken to
ensure that the tone of confidence should never extend to
arrogance.

Friendly:

A layer of warmth and personality should be present in
our communication, showing the company is human.

Professional:
Our communication should always reinforce the company's

professional standing and reputation as professionals who
are very good at what they do.

TONE OF VOICE

BRAND MANUAL EURD OIL



Do’s &Dont's

Be active rather than passive

Be concise

TONE OF VOICE

Be purposeful

BRAND MANUAL EURO OIL




EURO OIL

LORRY BRANDING




2

euro

Fuel for Life

LOGO USAGE ON LORRY TANK

ik

euro

Fuel for Life

BRAND MANUAL EURO OIL



£

.e @ WORLD
euro éw o
Fuel for Life

LOGO USAGE ON LORRY TANK
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EURO OIL

CO-BRANDING




Logotype with Partners
Vertical Version

2

f( telenor

,eeuro | {(telenor

euUro

LOGO WITH PARTNERS

BRAND MANUAL EURO OIL



